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In the last few years we have heard from some pol-
iticians and talking heads remarks critical of higher 
education. Among the many arguments behind this 
anti-intellectual movement is that a college degree 
does not necessarily lead to a job, particularly a well-
paid one. 
No matter how many statistics are presented rebuk-
ing such ideas, these unsubstantiated statements are 
becoming a kind of legend in the court of public 
opinion, a legend as false as the one that purports 
that there is a causal relationship between vaccines 
and autism. As the saying goes, it is easier to believe 
than to know.
For those interested in the facts there is now a 
new report available that clearly shows that the job 
market for college graduates is better than ever. 
According to “Recruiting Trends, Hiring Outlook 
for the Class of 2015-16,” a report recently published 
by Career Services and the Collegiate Employment 
Research Institute at Michigan State University, the 
college labor market has been rallying since the 2008 
recession.
This report was the result of surveying nearly 200 
career service centers in the U.S. and included infor-
mation from more than 4,700 employers. The report 
also incorporates information collected from recruit-
ing firms for full-time positions and internships.    
Among the results of this report was that business 
recruiting of college graduates in the classes of 2013-
14 and 2014-15 experienced the largest growth in 
nearly a decade and the projection for the 2015-16 
is that the trend will continue. This is not surprising 
given that the current unemployment rate, about 5 
percent, is also the lowest since the recession of seven 
years ago.
According to this report, total hires at all degree 
levels will increase by 15 percent. Hiring of those 
with a bachelor’s degree is expected to be up by 
10 percent, and those with a master’s degree by 16 
percent. 
Other good news in this report is that starting 
salaries for college graduates keeps increasing and 
becoming more competitive, particularly for those 
in computer science. This is particularly good news 
given that despite the lower unemployment rates and 
better economic outlook for the U.S. economy, the 
median household income in this country has eroded. 
The average U.S. family is making less money overall 
when adjusted for inflation than they were 30 years 
ago. Thus, those with a college degree are doing 
much better than the average American family.
Other figures also forecast a positive trend. For 
example, nearly 50 percent of employers that are 
seeking people with an associate’s or bachelor ’s 
degree are planning to increase hiring over last year’s 
levels. Also, more than 40 percent of employers 
recruiting graduates with a master’s degree and 47 
percent looking for people with a master’s in busi-
ness administration (MBA) expect to increase hiring.
In addition to improvements in the economic indi-
cators of the U.S., other factors seem to be driving 
the job market for college graduates in a positive 
direction. One is the increasing wave of retirees from 
the baby boomer generation, which was the first large 
generation of Americans with a college degree thanks 
to the G.I. Bill enacted toward the end of World War 
II. 
It is interesting that the climate for hiring college 
graduates is so good now that the slogan “recruit like 
it’s 1999” (a banner year in hiring graduates) could be 
used to describe the explosive growth in the college 
labor market for the past two years. 
These numbers are consistent with others gener-
ated by other institutions (both private and public) 
that reaffirm, once again, that higher education has 
a positive impact in terms of both employability and 
income.
Of course the naysayers will say that such success 
is not equal across disciplines, and therefore higher 
education has to concentrate on those careers leading 
to a job in the sciences or the professions. Yet, other 
reports show that such qualification is not totally 
accurate. 
Take, for example, the humanities (loosely defined 
as a set of disciplines that include languages, litera-
ture and history, among others). For some critics of 
higher education, to pursue such careers is a waste of 
time. They claim that those careers lead to nowhere 
when it comes to getting a job and/or a decent salary. 
Now a new study sheds new light on this topic of 
discussion by providing data for which most people 
have been oblivious. “The State of the Humanities: 
Higher Education 2015,” was recently published by 
the American Academy of Arts and Sciences and 
points out that things are not as bleak in these career 
fields as some people claim.
According to this report, 42 percent of undergrad-
uate humanities majors who have gone on to earn 
an advanced degree have about the same chances of 
getting a job as people who graduated in most other 
disciplines. The report also shows that for 2013 the 
median annual earning of humanities majors was 
about $50,000 for those with a bachelor’s degree and 
about $71,000 for those with an advanced degree. 
Although these are slightly below the median for 
graduates from all fields, it is significantly higher 
than the median for all U.S. workers, $42,000.
What is more interesting is that this differential 
between humanities graduates and those from other 
fields with the same kind of degree (bachelor’s, mas-
ters or doctorate) shrinks with time in the workforce. 
In other words, the longer you have been employed 
the closer your salary compares to those in other 
fields. The same thing happens with rates of unem-
ployment. One of the reasons for that is that compar-
atively large numbers of humanities graduates go 
into education-related occupations where humanities 
majors are second only to education graduates.
Hopefully these and other data will convince poli-
cy makers and the general public that higher educa-
tion is not only a great investment but also a means to 
improve the quality of life for all citizens. 
Dr. Aldemaro Romero Jr. is a writer and college pro-
fessor with leadership experience in higher education. 
He can be contacted through his website at: http://www.
aromerojr.net
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Letters from Academia
Deeres            
and dogs
Antique John Deere tractors 
flank a truck Sunday as part 
of exhibition at the Leclaire 
Parkfest. At left, three of 
the dogs brought by Hope 
Animal Rescues seek to 
gain the attention of poten-
tial adopters at Parkfest. 
Saturday's Intelligencer 
will feature another look 
at the annual event which 
celebrates the history of 
the Leclaire neighborhood. 
Photos by Bill Tucker. 
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Walgreens will be on site taking 
pictures and will give out a free 4x6 
picture, while Clowns Thru Grace 
will provide entertainment with bal-
loon animals and concessions will 
also be available. The SIUE Suzuki 
Strings will perform at 11 a.m.
Verheyen said the event annually 
brings out 150 people.
Following the contest, kids will 
get an opportunity to go trick-or-
treating down Main Street.
"A lot of the Main Street busi-
nesses participate in it. If you've 
ever been down there during it, 
Main Street is just packed with 
kids and parents going from store 
to store to get candy or a treat," 
Verheyen said.
The community's support has 
allowed this event to succeed in 
years past, and Verheyen believes 
it will continue to be popular for 
both children and the Main Street 
businesses.
"It's pretty awesome," Verheyen 
said of the community's support. 
"Sometimes it's not the easiest thing 
to get something like this going. The 
businesses are behind it and they 
love having the kids stop by. They 
are very eager to participate in it.
"It's a great feeling to have their 
support, because it is a lot of work 
for them. It's during the lunch hour, 
and the restaurants are busy. For 
them, they have to have someone 
there to hand out candy. It's really 
great having the local businesses 
back this event."
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AEP Energy was chosen over 
Constellation, the previous ener-
gy supplier for Edwardsville.
City Clerk Dennis McCracken said 
the switch will allow the city to save 
money. The difference, though, won't 
be as big as the last change from 
Ameren to Constellation in 2009.
"When we were with Ameren, 
the savings were $130,000 to 
$150,000 after we made the switch," 
McCracken said. "According to 
Midwest Energy Alliance, our con-
sultant, they anticipate the difference 
being between $12,000 and $20,000 
per year."
Alderman Tom Butts commended 
McCracken on his work.
"I think Dennis was way ahead 
of the curve several years ago with 
this," Butts said.
In other business, the council 
approved an ordinance amend-
ing Chapter 95 of the Codified 
Ordinances for signs. The ordinance 
allowed for accent lighting on build-
ing exteriors, but it prohibits move-
ment or color cycling.
This ordinance does not impact 
holiday lighting for residents. 
COSTUME
CITY
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Edwardsville Mayor Hal Patton 
said the community redevelopment 
and park improvements funds are in 
"healthy condition."
Stamer's concern was that fund-
ing could take a large chunk out of 
the city's funds, especially with the 
possibility of the state putting more 
expenses on the city. 
Butts had the same concern, but 
was more in favor of the bid without 
the inclusion of the two alternate 
bids, which were for switching from 
hollow metal to fiber glass doors and 
an irrigation system.
Butts made a motion to recom-
mend the approval of the low base 
bid, and Louer seconded the motion.
In other business, the committee 
recommended the approval of an 
ordinance to add territory in Pontoon 
Beach to the Gateway Commerce 
Center Enterprise Zone, which is 
located off of Interstate 255 to the 
west of SIUE.
"The current zone is 5.86 square 
miles. This addition we are seek-
ing will make the zone 5.89 square 
miles," Edwardsville Economic/
Community Development Director 
Walt Williams said.
The state of Illinois has approved 
13 square miles to be used for the 
enterprise zone.
"This allocation is still well below 
the maximum," City Administrator 
Tim Harr said. "We are not add-
ing but simply allocating a certain 
amount of acreage into the enterprise 
zone."
None of this will affect 
Edwardsville taxpayers, along with 
the library district and school dis-
trict.
Madison County has already 
passed the ordinance. Pontoon Beach 




This year the Junior Service Club 
of Edwardsville/Glen Carbon has 
chosen the superhero theme for its 
third biennial pub crawl, which will 
take place Saturday, November 14, 
2015. 
The Superhero Pub Crawl will 
kick off at Social Gastro Pub in 
Edwardsville, with registration from 
5:00 p.m. to 6:00 p.m. Park the Bat 
Mobile at Social because, new this 
year, a shuttle service will provide 
transportation between bars. The 
first shuttle will leave Social at 6:15 
p.m. and the last shuttle will return 
to Social at midnight.
Participating “superheroes” will 
receive an official Superhero Pub 
Crawl shirt, bottle koozie, superhero 
accessory and free shuttle rides with 
the purchase of a $35 ticket. Many of 
the participating bars will also pro-
vide food and drink special! s. 
Tickets and sponsorship opportu-
nities are available online at www.
edglenjuniorservice.org. Proceeds 
from the Superhero Pub Crawl will 
go directly to the more than 35 orga-
nizations in the community that are 
supported by JSC. 
The Junior Service Club of 
Edwardsville/Glen Carbon is a phil-
anthropic, non-profit 503 1C orga-
nization comprised of women who 
are dedicated to making a differ-
ence in their community by enrich-
ing the lives of others. They strive 
to foster volunteerism by develop-
ing members’ interests and talents 
through a variety of service projects 
and fundraising by building rela-
tionships. Those interested in learn-
ing more about the Junior Service 
Club should visit the website at 
www.edglenjuniorservice.org or on 
Facebook at www.facebook.com/
EdGlenJuniorService .
Junior Service Club plans 
for pub crawl fundraiser
Illinois student profits on Un resemblance
CHAMPAIGN  (AP) — He's got the suit. The 
haircut. The scowl. And the strut.
While not a dead-ringer for North Korea's 
"dear leader," Minyong Kim prompts lots of dou-
ble-takes at the University of Illinois.
The UI senior from South Korea has parlayed 
his resemblance to Kim Jong Un into a part-time 
hobby, part-time acting career. And he must be 
approaching a record for most "selfied" man on 
campus.
"I would say, at least 200 to 300 times per day, 
usually like 40 to 50 times per hour," he said.
A 10-minute stroll Wednesday through the 
College of Business campus in his North Korean-
style black suit proved his point. He was stopped 
for a half-dozen photo ops — and got lots of other 
smiles and sidelong glances.
"He really looks like him," said history Professor 
Poshek Fu, who stopped to greet Kim near the UI 
Library. "You are amazing!"
Kim has become a campus celebrity of sorts, 
with students posting Kim spottings on Facebook 
and Twitter. A big spread in USA Today's col-
lege edition last week garnered more attention, 
including an upcoming interview with WGN 
television in early November.
He's the life of the party when he goes to the 
bars, was a hit at his first UI volleyball game last 
week, and can't walk down the street in his suit 
without turning lots of heads.
How did this get started? At a Halloween 
party, of course. In South Korea.
For years he's been told he looks like Kim Jong 
Un, and started impersonating the isolationist 
country's leader when he took power in 2011. 
Then, in 2014, when Minyong Kim was teach-
ing English at a school in Korea, he dressed up 
like the real Kim for the students' Halloween 
party. He bought a suit from China, got the right 
haircut, and was a smash. Afterwards, he hit the 
streets of Seoul to party, and a star was born.
Thousands of peo-
ple took pictures with 
him, he went viral on 
Korean social media, 
and interview requests 
followed.
"After that night, 
every article is about 
me," he said. "Who the 
hell is that guy?" His 
fame led to appearanc-
es on Korean television, 
movies and standup 
comedy specials, as well 
as several commercials. 
The most famous was 
for a Korean website called eNuri, in which he 
lip-synched "All By Myself" opposite UI alumnus 
Reggie Brown portraying Barack Obama.
His favorite, though, was a commercial for 
an air purifier where he was the main character, 
developing new weapons to kill germs in the air. 
"It was really fun," he said.
Most of the reaction on campus has been pos-
itive, though one student group working toward 
freedom for North Korea has criticized him for 
making light of the repressive regime. And Kim 
says not all Americans recognize his impersonation.
"That's the shocking thing," he said. "Kim Jong 
Un is one of the most famous guys in the world, 
same as Obama."
UI senior Rani Desai recognized him immedi-
ately, stopping him for a photo at the Business 
Instructional Facility.
"I think it's funny. I also think it's really brave. 
It's kind of taking a serious subject and just mak-
ing it kind of satirical," she said.
A few people have been taken in. Kim has had 
success pretending to be Kim Jong Un's relative, 
in charge of the country's chemical industry.
"They ask, how is it possible to be in the states? 
I say I have double citizenship. They say, why do 
you come to United States? I say I want to put 
capitalism in North Korea, to change our econo-
my like China did," he said. "They say, why did 
you choose Champaign? I say, Kim Jong Un is a 
fan of Chicago Bulls, but he thought Chicago was 
too dangerous a place so I came here."
"People believed that," he said.
Kim, 25, enrolled at the UI in 2009 but left 
after a semester to return home and complete his 
country's compulsory military service. He spent 
25 months in the South Korean Air Forces, then 
decided to take a gap year to work and help his 
working-class family pay for the UI's internation-
al tuition rates. He taught English, math, history 
and SAT prep.
He returned to the UI in spring 2013 but 
studied abroad in China, which was cheaper for 
him. He worked again and returned to the UI 
full-time this fall. He's taken heavy course loads 
each semester, and lots of online courses through 
Parkland College in between, to finish his degree 
quickly and cut costs.
Kim
